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SET - B
Q.1. Answer the following question: (Any Five)
1. Raadf@y w5 carvuifaa si
2. HI5[201 HelorHeod AvUIRIA S1.
3. uiss2 [Sgrlcumtacdl w1 g 97
4. diRZ] »led 9?
5. [Alanudl 21 g 97
6. Au M5 »2d g7
7. U5 Al 2led 97 GELERL VL.
Q.2. (a) 5B [al4a Gaaul uuonal.
(b)  AUAR2IH AU HS-eAlDlA DR 53l (A48 uRotall AHonal.
OR
(a) Al (Content) 2id UZURIAA (Conventional) Hi5[E21 Gelel Uldd uHoAdl.
(b) HidRs vt olled HIE[E21 A2l Asl1Ad AUl
Q.3. (a) Gculed a4 A5 (Product Life Cycle) « [A21d41z 1454l
OR
(a) slorarel [alqa usiidl 2l 520, d 2milors <d ar w2 Szl 97
(b) Qoidldl 2124 97 Al S1UEL Aol
Q.4. (A) Write short notes: (Any Two)
1. iRl You val 3. Slwed w2
2. Geuled Alatusral 4. wslsRel (Standardization)
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Case Study:

ciRaedl el |2l 3 alles viHd, Asnadyds 222 vlig S’ adly didid 241fiq
531 sl 89, 21 Sudl dsr2id siztiu2a Mes ISR R4 (GCMMEF) a1 d2llda €.
A g8, WL, ls, 2052514, Alsd2 24 el Aléd [Al44 Geuigdid Gouled 52 6.
wiyadl el HiZl dislasiedl 215 Adl aies Hizsie 9 - 244 ad, o/ 1967 4l Asdl
0AGRIAAL ML 69, 342, UHRNRA 2id Y MERUAL k1, 44 UE| €2 U2l Uasl A
oAsIg, 9.

44 IlaTl o9dl vl orddl W2 uMgEHAlL YlalEa s2al v wis] (Had]
YAl UQL YAl 69, Asd [AdR9L A28 @RAHl Ale] Hovoyd USld vis 9, o7 9l
v AL ol [AzAR] Y4l ueial 9.

AIYARHL, 2 dig2 [§5 e o Glleg WA FUUL 591 HI2 2 5A 21 21HY
244l o7al Geuledl wig Ul o1oaMl U sul 89, il A5 AL a2 U

[gaY

UM 61042 A2AHe2ed 56167 53Ul dell MUIA 21D 9.

JER

sl W52 vad (Geulesd, AL, HISEa1, viaal dwiilers HIEE91) viyadl 1[G
Avs Ld UHond 97 Al HR?

YAl Alesid 2AsMAl Hi2 244 2tudidl 95 Adl ol qdl HEEa1 yazadil Yadl.

ENGLISH VERSION

Answerthe following question: (Any Five)

Define Relationship Marketing

Define Marketing Management

What do you mean by Product Differentiation?
Define Warranty

What do you mean by exchange?

Define Place Marketing.

What do you mean by Product Line? Give examples.

Explain the various objectives of marketing.

Explain the various factors affecting Business strategies over time
OR

Explain Content and Conventional Marketing with examples.

Give the difference between Internal and External Marketing

Explain the Product Life Cycle in detail

OR
Discuss the various types of packaging. Why is it socially desirable?
What is labelling? Explain its advantages.

Write short notes:(Any Two)
Core Concepts of Marketing
Digital Marketing

Product Diversification
Standardization

(03)
(03)

(10)

(07)
(07)

(07)
(07)

(14)

(07)
07)

(06)
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(B) Case Study:
Amul, India’s largest dairy brand, has successfully positioned itself as the “Taste of
India.” The company is managed by the Gujarat Cooperative Milk Marketing
Federation (GCMMF). It produces a wide range of products, including milk, butter,
cheese, ice creams, chocolates, and beverages.
One of Amul’s biggest strengths is its brand mascot - the Amul Girl, who has been part
of its advertising since 1967. Through witty, topical, and humorous advertisements,
Amul has connected with audiences across generations. Amul also follows a low-
cost pricing strategy to ensure affordability for the masses while still maintaining
quality. Its distribution network is one of the strongest in India, reaching both urban
and rural areas.
Recently, Amul entered the beverage market with products like Amul Kool and
Amul Smoothies to compete with soft drink and juice brands. This diversification
shows its attempt to capture the growing health-conscious market segment.

Questions:
1.  Which marketing concept (product, selling, marketing, or societal marketing)
best explains Amul’s approach?Why? 03)
2. Suggest two new marketing strategiesAmul could adopt to attract young
consumers. (03)
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